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BELGIAN KEY ECONOMIC INDICATORS 
(In billions of U.S. dollars or as noted) 
Forecast 

1985 1986 1987 1988 
Income/Production/Employment 
Population (millions) 9.857 9.910 9.910 9.920 
GDP (nominal) 72.95 103.55 142.1 160.8 
GDP per capita (dollars) 7,209 10,449 14,339 16,209 
GNP (nominal) 77.56 80.55 114.18 157.25 
Industrial Production (1975=100) 118.8 12s? 124.6 123.0 
Labor Force (1,000) 4,113 4,122 4,115 4,115 
Unemployment (avg % for year) 12.8 12.6 12.1 10.8 
Average Hourly Wage (1975=100) 203.0 209.1 213.1 220.9 
Government Deficit as % of GNP -11.9 -10.9 -8.1 -7.8 


Money and Prices 

Money Supply (M1) 17.70 25.25 29.20 30.50 
Public Debt 80.84 118.53 173.87 199.8 
Foreign Debt (year-end) 16.67 22.87 13.47 14.91 
Reserve Money 6.64 9.00 15.1 - 
Average Discount Rate (%) 9.9 8.5 7.6 5.6 
Wholesale Prices (1975=100) 159.2 149.7 144.3 144.5 
Consumer Prices (1975=100) 191.5 193.9 196.9 199.4 
BF/$ Average Exchange Rate 59.6 44.7 37.3 34.2 


Merchandise Trade Balance/Balance of Payments * 
Exports (f.0.b.) 53.66 69.80 100.1 133.7 
Exports to United States 3.402 3.672 4.38 - 
Exports to EEC 37.061 50.592 - - 
Imports (c.i.f.) 56.05 70.02 96.16 109.6 

Imports from United States 3.185 3.670 3.93 

Imports from EEC 38.177 48.683 - 
Merchandise Trade Balance -2.39 -0.22 -0.35 

With United States 0.22 0.002 0.45 

With EEC -1.125 1.91 - 
Service Balance 0.85 1.70 7 
Current Account Balance 0.70 3<9 1 
Terms of Trade (% ch year ago) 1.1 6.3 5 


3 


* Statistics are for the Belgium-Luxembourg Economic Union. Because of 
the extensive reexport trade, Belgium/Luxembourg trade statistics record 


a much lower level of imports from the Unites States than the U.S. trade 
data. 


Main exports to the United States (1987): diamonds and jewelry, film, 
petroleum and motor fuel, transportation equipment, tractors and 
bicycles. Main imports from the United States (1987): cigarettes, 
office machinery, coal, aircraft parts, soybeans, diamonds and jewelry, 
aeronautical equipment, digital CPUs. 


Sources: Banque Nationale de Belgique; Institut National de Statistique; 
Data Resources Incorporated; U.S. Department of Commerce. 





SUMMARY 


Although the political crisis of 1987 has clearly shifted the 
Belgian political focus from the budgetary to the linguistic and 
regional issues, there is still a wide consensus among leading 
members of the Belgian political scene as to the obstacles to 
further economic expansion in Belgium: unemployment, the fiscal 
wedge, and interest payments on the government debt in the context 
of recurring budget deficits. 


Unemployment has been slightly reduced during the last 2 years, and 
in March 1988, dipped below 11 percent for the first time in this 
decade. The structural nature of the problem, however, will haunt 
Belgian policy-makers well into the next decade. 


The fiscal wedge (the difference between the average cost of labor 
to the employer and the average wage received by the employee after 
deduction of taxes and social security) is viewed as harmful to 
Belgium’s economic growth since it reduces competitiveness and the 
profit incentive. Tax reform, which will address this problem, is 
now accepted as inevitable by all political parties, although any 
changes are likely to be less extensive than those originally 
proposed in August 1987. 


The snowballing interest payments on government debt are still 
slowly crowding out other needed government expenditures. The 
budget deficit needs to be reduced to 4 percent of GNP before this 
process can be halted, but finding the necessary savings is proving 
increasingly difficult. 


Another interesting aspect of the Belgian economy is its relative 
immunity from dollar fluctuations compared to its larger European 
neighbors. This is because there is relatively little competition 
for market share with U.S. exports in bilateral trade or in third 
markets, and also because of the peculiar nature of Belgium’s 
merchandise trade balance, where a fall in the dollar has immediate 
beneficial effects on the energy and raw materials balance. 


CURRENT ECONOMIC SITUATION AND TRENDS 


Political Uncertainty: 


As of early 1988, there is still no Belgian Government following the 
resignation of the Martens VI government and the December 13, 1987 
elections. Since these elections virtually excluded a continuation 
of the present Christian Democratic center-right coalition, long and 
arduous negotiations were started between Christian Democrats, 
Socialists and Volksunie, a Flemish nationalist party. Contrary to 
the previous period, when budgetary concerns increasingly took 
center stage, linguistic and regional issues now seem to dominate 
the political scene. The political parties involved in the talks 
are pursuing their own economic objectives which may prove 
contradictory in the short-term -- reducing the budget deficit, 
combatting unemployment, reforming the tax structure and the social 





security system. Whatever coalition comes to power, it will have to 
deal with these issues if Belgium is to match the pace of its fellow 
EC members in meeting the competitive challenges of the 1990s. 

These issues present barriers to healthy economic development on the 
following grounds: the magnitude of the budget deficit, with 
snowballing interest payments on the cumulative debt gradually 
squeezing out all other expenditures; persistent high unemployment; 
high marginal tax rates construed as a disincentive to invest, 
unemployment and lack of job creation; and the fiscal wedge between 
take-home pay and gross wages. 


Interest Payment Snowball: 


Although the Martens VI government appears to have succeeded in 
implementing its June 1986 austerity package (attaining Belgian 
franc (BF) 195 billion in savings by the end of 1987), there is 
still a considerable way to go. With total government debt 
amounting to 122 percent of GNP in 1987 and 24 percent of government 
expenditure required to pay the interest on that debt, the budget 
deficit must be reduced to 4 percent of GNP before snowballing 
interest payments can be halted. For 1988, the Martens VI 
government projected a budget deficit of 7.4 percent of GNP (having 
ended 1987 with an 8.1 percent deficit). However, it is becoming 
increasingly difficult to find areas in the budget which can be cut 
without creating additional political problems or exacerbating an 
already delicate political balance. During the preliminary talks to 
form a new government, a target of a budget deficit of 7 percent of 
GNP by the end of 1989 was agreed. To reach that modest goal, the 
next Belgian Government will have to implement a BF 80 billion 
austerity program, including BF 25 billion savings from 
restructuring the outstanding government debt held by Belgian banks. 


Unemployment: 


In 1987, unemployment dropped by 12,000, bringing it down to 11.8 
percent of the active population. The reduction was mainly due to a 
drop of 7,000 in the working-age population, and to a lesser extent 
to 5,000 plus newly created jobs. Part of the recent slowdown in 
the unemployment figures is also attributable to the growth of 
part-time unemployment. Currently, 16.4 percent of the people 
employed in the private sector are estimated to be working on a 
part-time basis, versus 10.2 percent in the public sector. Another 
cause for the slowdown is the different measurement system adopted 
by the authorities since 1982: unemployment would have been 126,000 
higher under the previous accounting system. However, the most 
worrisome aspect of Belgium’s current unemployment is its structural 
nature, with more than 46 percent of the unemployed having been out 
of work longer than 2 years and with the relatively unskilled worker 
predominating. Attempts to lure companies into hiring these 
unemployed by offering them selective reductions in the employers’ 
social security contributions have largely failed because of the 
skill mismatch on the labor market. With a GNP growth rate that is 
insufficient to create a significant number of new jobs and 





a fiscal wedge (the difference between the average real cost of 
labor and the average real wage after direct taxes and social 
security contributions) that is one of the largest in the world, 
Belgium is likely to have substantial unemployment into the 1990s. 


Tax Reform: 


The tax reform plan of August 10, 1987, which proposed reduction of 
high marginal rates and rationalization of the multitude of existing 
brackets, had not been passed by the Parliament before the 
government’s resignation on October 19, 1987. This proposal was 
criticized on the grounds that its projected shortfall in revenues 
was only 50 percent compensated for by alternative revenue sources, 
a situation unacceptable to those who believe that the current 
budgetary situation does not allow for a net tax reduction, but only 
for a zero-sum game -- a reshuffle of the existing package. Slowly, 
a new consensus is emerging, centering on a BF 90 billion reform 
package as of January 1, 1989, to be almost totally compensated for 
through higher corporate taxes (one-third), closing tax loopholes 
(one-third) and increasing certain value-added and excise taxes 
(one-third). As of May 1988, the final outlines of the new 
government’s tax reform proposal were not confirmed. 


Relatively Immune to Dollar Fluctuations: 


Belgium is relatively less vulnerable to U.S. competition than 
larger European economies. Approximately 13.7 percent of Belgian 
exports are estimated to be in competition with U.S. products 
(including competition on third markets), as opposed to 23.7 percent 
for the United Kingdom, 19.7 percent for the Federal Republic of 
Germany, 19.5 percent for Italy, and 16.6 percent for France. 
Belgian industry as a whole, therefore, is less sensitive to dollar 
fluctuations than its European neighbors. Only when a slowdown in 
export growth translates into lower domestic demand growth in the 
major European countries will Belgium start to see its main markets 
shrink. Furthermore, it is estimated that a 10 percent dollar 
decline against the Belgian franc reduces inflation directly by 0.8 
percent and indirectly by 1.2 percent (through linkage of wages and 
the CPI). Similarly, through the relative importance of energy and 
basic commodities in the Belgian trade balance, a 10 percent decline 
in the dollar improves the Belgian current account by approximately 
0.5 percent of GNP. 


Although the ultimate improvement in the current account will turn 
out to be smaller as lower import costs will be passed on in the 
form of lower export prices, businesses will have to yeild less of 
their profit margins in order to maintain their share of foreign 
markets. Companies on the domestic market can similarly benefit 
from the lower energy and commodity bill. Prospects for Belgian 
corporate profitability are therefore good for 1988. 





Merger and Takeover Fever: 


A relatively new phenomenon on the Brussels stock exchange is merger 
and takeover fever. Undoubtedly, the most widely reported takeover 
bid was the move last January by the Cerus group (controlled by the 
Italian industrialist Carlo De Benedetti) to take over Societe 
Generale de Belgique (SGB), a $2.8 billion holding company which 
controls a large portion of the Belgian economy. Eventually, Cerus’ 
move was blocked by an alliance of SGB with the French financial 
group Financiere de Suez. The entire operation is estimated to have 
cost both sides some BF 50 billion. Although media coverage 
suggested that the SGB affair was a new phenomenen, it was a highly 
visible acceleration in the merger and takeover movement which began 
over a year ago. In all, 12 mergers and takeovers took place in 
1987, while number 13, the French insurance company AXA attempted 
takeover of the insurance company Royale Belge, was blocked with the 
assistance of yet another French group, Urbaine-UAP. 


Although lower stock prices following the October 19 crash, coupled 
with the virtual absence of any legal defense against hostile 
takeover bids in Belgium are important factors, a more fundamental 
reason for merger and acquisition fever is that a number of European 
companies are already bracing themselves for 1992. This is when the 
projected completion of the EC internal market will bring 
substantial economies of scale for the companies that can meet the 
challenge of an expanded and unified European market. Recent cross 
participations between Generale de Banque and the Dutch AMRO bank, 
and merger talks between the Belgian airline SABENA and various 
other airlines (KLM, Luxair and Swissair), are illustrations of this 
strategy. Belgian banking and insurance, two sectors which have 
been relatively sheltered from international competition so far, are 
likely to undergo severe restructuring in an integrated market. 

The likely narrowing of margins between deposit and lending rates 
can be expected to adversely affect the banking sector in 
particular, which had, in some activities, been sheltered from 


competition and required to hold a large portfolio of government 
paper. 


IMPLICATIONS FOR THE UNITED STATES 


Belgium remains a demanding market seeking competitively priced 
products adapted to sophisticated local tastes. 


It is highly dependent on foreign trade, having one of the highest 
export-to-production ratios in Europe. Exports to Belgium are 
frequently reexported, with and without value added. U.S. companies 
should think in terms of what can be sold through Belgium as well as 
to Belgium. Despite the government’s austerity program, capital 
investment goods for the manufacturing industries offer steady 
prospects for U.S. exports to Belgium. New high-tech products will 
also find willing customers in this experimental test market, and 


imports of U.S.-sourced consumer goods can be expected to increase 
if the dollar remains low. 





Trade Opportunities: 


The sectors described below have been chosen as "best prospects" 
based on their expected growth rates and on the ability of U.S. 
industry to fill Belgium’s import needs. Prices are calculated on 
an average of BF 35 equals US5l1. 


Computers: The estimated value of the Belgian computer hardware 
market in 1987 was $932 million, with hardware of American design 
accounting for approximately 70 percent of the total. Annual real 
growth of 15 percent is expected through 1990. American equipment 
dominates among mainframes and non-UNIX minis, while micros are 
increasingly being imported from European manufacturers. Micro 
clones from the Far East are also gaining a secure foothold in 
certain areas of the market. Local industry sources have stressed 
that the mainframe market is saturated, with future sales limited to 
replacing existing equipment. 


At present, the minicomputer market, with an estimated 55 percent 
share of the total installed base, is the most promising sector for 
hardware manufacturers. Personal computers (PCs) show ever-growing 
popularity, as their processing power expands and their prices 
fall. For Belgium, a country with few large companies and many 
small- to medium-sized firms, minicomputers, and particularly PCs, 
provide an affordable way of becoming computerized. Belgium is 
almost totally dependent upon foreign suppliers for its 
computer-related needs. U.S. products will continue to dominate the 
hardware market in Belgium, though there is increasingly stiff 
competition from producers of lower-end machines and the newly 
introduced UNIX-compatible minis. In this emerging multi-user and 
multi-tasking mini sector, the market is considerably more 
fragmented and offers greater promise to European computer 
manufacturers in this traditionally American-dominated market. The 
micro sector offers the keenest competition, with the very low end 
of the market in particular ceded to clone developers from the Far 
East. In the PC market as a whole, the sale of IBM PC clones 
accounted for 30-40 percent of the Belgian market in 1986 and was 
projected to rise to 50 percent in 1987. U.S. producers are at a 
relative price disadvantage in this sector (though less so now 


because of the lower dollar) and should probably direct efforts 
elsewhere. 


The best sales prospects are basically for the same products that 
are successful in the United States, as Belgium avidly follows the 
latest trends and developments in the American electronics market. 
In general, the demand for desktop publishing, local area networks, 
laser printers, laptop computers, and particularly engineering work 
stations will grow rapidly through 1990. Small- to medium-sized 
manufacturers should pursue a particular market niche -- industrial 
automation, CAD/CAM or communications, since such vertical 


specialization can best assure a firm foothold in this growing 
market. 





Computer software: The Belgian software market will remain one of 
the fastest growing sectors in the Belgian economy. The market in 
1987 is projected to reach $762 million and to grow at an annual 
rate of 21 percent in value and 35 percent by volume during 1988-90, 
reaching a value of $1.3 billion by 1991, with packaged software and 
processing services pacing the rise. 


The United States is, and will continue to be, the leading foreign 
supplier of packaged software, and American companies have 
established the standards that must be met by foreign suppliers. 
U.S. exporters should continue to benefit from America’s reputation 
as world leader in the computing field, from a higher degree of 
brand recognition than their competitors, and from product 
superiority. 


Belgian companies are unable to afford the great expense involved in 
developing application packages on their own. Although software 


piracy is widespread in Belgium, legal action is seldom undertaken 
against such activities. 


An American company marketing in Belgium is in competition with 
products developed primarily in Europe. Therefore, success in the 
Belgian market, which is widely regarded as a continental test 


market, would likely signal marketing success elsewhere in Europe as 
well. 


Telecommunications equipment: There are two distinct markets for 
this equipment in Belgium: the RTT (Regie des Telegraphes and 
Telephones) and the private market. The RTT, traditionally supplied 
by local manufacturers, holds a monopoly on network equipment, the 
first telephone set and telex terminal, and some modems for the 
dial-up network. However, a recent government decision has set the 
stage for a modest liberalization of the Belgian telecommunications 
industry by allowing the purchase of remaining equipment from 
competing sources. Within 2 years, the Belgian Government intends 
to create an independent authority to approve all terminal telecom 
equipment, thus, streamlining the complex and restrictive process 
now in existence. From then on, the first telephone set and the 
telex terminals installed on the premises will no longer be 
considered an RTT monopoly. According to official statistics, the 
Belgian telecommunications market amounted to $614 million in 1986, 
of which $174 million were imports. This share will grow steadily 
in the future as the liberalization for purchase of end-user 
equipment is further implemented. Although the telephone set market 
is widely considered to be saturated, Belgians are not heavy 
telephone users. Therefore, best sales opportunities will be for 
products reflecting the newest technology applications (especially 
terminals) and for telecommunications services companies. 


Travel and Tourism: Travel and tourism to the United States is 
booming. The lower dollar exchange rate and the strong competition 
in transatlantic air fares, combined with the upward trend in 
Belgian vacation and business bookings, has resulted in an over 30 
percent increase in travel to the United States in 1987. The trend 
is expected to strengthen, as a function of the continuing decline 
in the dollar, well into 1988, with an estimated 300,000 visitors 
departing Belgian gateways for U.S. destinations. 





A Brussels-based "Travel to the U.S.A." information center, 
sponsored by 80 travel-oriented businesses and the U.S. Travel and 
Tourism Administration, provides information and distributes the 
promotional material of its members to the trade and general 
public. Hotel chains, state representation offices, amusement 
centers, and other travel-related companies are invited to explore 
the possibilities of interesting more Belgian visitors in their 
programs by contacting the Foreign Commercial Service, U.S. Embassy, 
27 Blvd. du Regent, 1000 Brussels, telephone 32-2-513-38-30 (from 
the United States), or by contacting "Travel to the U.S.A.," 35 rue 
Cardinal Mercier, 1000 Brussels, telephone 32-2-511-51-82. 


Medical Equipment: Medical equipment, health care equipment, and 
supplies are a strong growth-sector. The total annual market for 
these products is estimated at $200 million, with local industry 
providing as little as 15 percent of local demand. Public health 
standards are on a par with those of the United States, and the 
31,000 health care professionals and the 400 hospitals with 91,000 
beds make Belgium one of the most public health conscious countries 


in Europe. American medical equipment enjoys a very good reputation 
in Belgium. 


Agriculture: U.S. agricultural exports to the Belgian-Luxembourg 
market amounted to $447 million in 1987 -- an increase of 16 
percent. The increase was helped by the lower and dollar also by a 
combination of unique and cyclical factors, which resulted in larger 
exports of corn, wheat, and cotton. The major U.S. agricultural 
exports are soybeans, coarse grains, rice, meat products, cotton, 
and tobacco. U.S. agricultural exports are constrained by the 
European Community’s Common Agricultural Policy (CAP) which has 
created barriers to imports and artificially stimulated domestic EC 
production. Resolution of ongoing trade disputes with the EC, such 
as the current 301 case on soybeans, will have an important impact 
on the level of future U.S. agricultural exports to Belgium. We 
anticipate that the current year will see a steady increase in high 
value products such as wine, frozen foods, fruits, nuts, and fish. 
We doubt that there will be any increase in the volume of bulk 
commodities, but the higher commodity prices currently prevailing 
could have a further positive impact on trade. 


Fish: The Belgian seafood market offers excellent prospects for 
U.S. exporters because Belgian per capita annual consumption of 36 
pounds of seafood is one of the highest in Europe. Of this amount, 
80 percent must be imported since Belgium has only a small 
commercial fishing fleet with no plans for expansion. The projected 
market value for seafood in 1988 is $336 million, the result of an 
annual real growth rate of 3.5 percent since 1985. Because price is 
all-important in this industry, it is expected that U.S. seafood 
exports will benefit especially strongly from the fall of the 
dollar. Best prospects include monkfish, crab, eel, shrimp, 
lobster, and crayfish. U.S. exporters may contact the Foreign 
Commercial Service seafood promotion expert resident in Belgium for 
information on marketing in Belgium and in all of Europe. Write to 
the American Consulate General, Rubens Center, Nationalestraat 5, 
B-2000 Antwerp, or telephone 32-3-225-0078 (from the United States). 
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Attitudes Toward Foreign Investment in Belgium: 


Belgium actively pursues and encourages foreign investment and 
accords national treatment to foreign investors. With its liberal 
investment policies, unrestricted exchange system, important 
international community (an estimated one fourth of the population 
of Brussels is non-Belgian), and lack of chauvinistic/nationalistic 


feelings, Belgium has become a preferred European location for U.S. 
multinational firms. 


Over 900 U.S. companies have operations here; nearly 400 of which 
are regional headquarters. Many firms have found Belgium to be an 
excellent location for the hub of their regional distribution 
networks because of the country’s central location and excellent 
transportation infrastructure, including ports, road, rail, and air 
connections. Another factor is the ready availability of 
multilingual personnel essential to a successful Europe-wide 
marketing strategy. Several factors contribute to a basically 
healthy investment climate: stable political and social conditions, 
a high standard of living, a qualified and productive labor force, 
financial stability, a developed financial infrastructure, and 
comparatively little government interference with business. Belgium 
has enacted several laws applicable to both foreign and domestic 
enterprises which are designed to promote industrial investment. 


Incentives take the form of interest rate subsidies, capital or 
employment grants, tax relief, and government guarantees. Of 
special interest to U.S. companies is the legislation which provides 
major tax incentives for international groups which establish 
coordination centers in Belgium and the simplified customs 
procedures for regional distribution centers which provide the basic 
equivalent of a "free port" location on a firm’s own premises 
anywhere in the country. 


BELGIAN TRADE FAIRS 


September 3-6, JEDIFA, (Jewelry and Diamonds), Bouwcentrum, Promex, 
Lamorinierestraat 69-71, B-2018 Antwerp, Annual. 


November 1-11, FLANDERS BOOK FAIR, Bouwcentrum, Vereniging 


Revordering van het Vlaamse, Boekwezen VZW., Frankrijklei 93, Bus 3, 
B-2000 Antwerp, Annual. 


November 19-27, KITCHEN AND SANITARY, Bouwcentrum, N.V., Bouwen en 
Wonen, Jan Van Rijswijcklaan 191, B-2020 Antwerp, Annual. 


January 13-24, COMMERCIAL VEHICLES, Heysel/Palais du Centenaire, 
Comaubel, Boulevard de la Woluwe 46, B-1200 Brussels, Biennial. 


January 13-February 24, EXPO-VELO, (Cycle Show), Heysel/Palais du 
Centenaire, Comaubel, Boulevard de la Woluwe 46, B-1200 Brussels, 
First edition of show. 
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BELGIAN TRADE FAIRS (Continued 


January 23-February 7, IDEAL HOUSE SHOW, International Rogier 
Center, Belgian Sales Promotion, Avenue d’Hougoumont 18, B-1180 
Brussels, Annual. 


February 23-27, MICROTEX, (Mini and Micro Computers), International 


Rogier Center, Comdata S.A., 126 Avenue Louise, B-1050 Brussels, 
Annual. 


February 25-March 8, BATIBOUW, (Building and Decoration), 
Heysel/Palais du Centenaire, Sedos, Chaussee de la Hulpe 217, 
B-1170, Brussesl, Annual. 


March 5-13, INTERNATIONAL BOOK FAIR, International Rogier Center, 
Foire International du Livre, Avenue Du Parc 111, B-1060, Annual. 


March 19-27, SPORT SHOW AND GARDEN-SWIMMING POOL SHOW, Heysel/Palais 
du Centenaire, International Fair of Brussels, Parc des Expositions, 
B-1020 Brussels, Annual. 


April 20-24, EXPOMED (Professional Medical and Hospital Show), 
Heysel/Palais du Centenaire, International Fair of Brussels, Parc 
Des Expositions, B-1020 Brussels, Annual. 


May 3-7, EUROTECH, (Industrial Equipment), Heysel/Palais du 


Centenaire, International Fair of Brussels, B-1020 Brussels, 
Biennial. 


May 4-6, COMPEC, (Data Processing, Pocket Computers and 
Peripherals), International Rogier Center, IPC Exhibitions Ltd., 40 
Bowling Green Lane, London EL1R One, U.K., Annual. 


September 2-5, INTERNATIONAL HARDWARE AND HOUSEHOLD GOODS, 
Heysel/Palais Du Centenaire, International Fair of Brussels, Parc 
des Expositions, B-1020 Brussels, Annual. 


September 4-7, DECOSIT (Upholstery for Seat Manufacturers), 


Heysel/Palais Du Centenaire, Textirama, Martelaarslaan 45, B-9000 
Ghent, Annual. 


September 17-25, HOBBY/INVENTIONS, Heysel/Palais Du Centenaire, 
International Fair of Brussels, Parc des Expositions, B-1020 
Brussels, Annual. 


September 21-28, BUREAU (Office Equipment), Heysel/Palais du 


Centenaire, Salon Belge de la Mecanographie, Avenue Marcel Thiry 24, 
1000 Brussels, Annual. 


October 8-23, SALON DES ARTS MENAGERS (Foodstuffs and Household 
Articles), Heysel/Parc Des Expositions, Simpa S.A., Boulevard Du 
Jardin Botanique 29, Box 5, B-1000 Brussels, Annual. 
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BELGIAN TRADE FAIRS (Continued 


October 12-15, VISUMAT (Promotion/Store Equipment), Heysel/Palais du 
Centenaire, International Fair of Brussels, Parc Des Expositions, 
Visumat ASBL, Rue Marianne 34, B-1180 Brussels, Biennial. 


October 28-30, SOFT-FAIR, (Software System Exchange), International 
Rogier Center, Comdata S.A., Avenue Louise 126, B-1050 Brussels, 
Annual. 


November 6-10, FURNITURE SHOW, Heysel/Parc Des Expositions, Salon De 
L’Ameublement, Avenue Marius Renard 41, B-1070 Brussels, Annual. 


November 20-24, HORECOM (Hotel/Restaurant Equipment), Heysel/Palais 
du Centenaire, International Fair of Brussels, Parc des Expositions, 
B-1020 Brussels, Annual. 


November 22-26, EXPOCLIMA (Refrigeration, Heating, Ventilation, Air 
Conditioning, Vacuum Cleaning and Drying), Heysel/Palais du 
Centenaire, International Fair of Brussels, Parc des Expositions, 
B-1020 Brussels, Annual. 


November 26-28, BELGAIN TRAVEL FAIR, International Rogier Center, 
International Fair of Brussels, Parc des Expositions, B-1020 
Brussels, Annual. 


January 30-February 2, TEXTIRAMA (Textile), Floraliepaleis, 
Textirama, Martelaarslaan 45, B-9000 Ghent, Annual. 


September 10-21, INTERNATIONAL FAIR OF FLANDERS, Floraliepaleis, 
International Congress Centrum, Floraliepaleis, B-9000 Ghent, Annual. 


March 24-28, KANTOOR 88 (Office and Management), De Hallen Kortrijk, 
Doorniksesteenweg 216, B-8500 Kortrijk, Biennial. 


October (Date Unknown), INTERIOR 88, (Interior Design), De Hallen 
Kortrijk, Doorniksesteenweg 216, B-8500 Kortrijk, Biennial. 


September 10-25, COMMERCIAL FAIR OF LIEGE, Halles de Liege, Foire 
Internationale de Liege, Avenue Maurice Denis 1, B-4000 Liege, 
Annual. 








